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I          can think of  

no one better to receive  

a Visionary Award than  

Jane Fonda. 

Congratulations Jane! 
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A message from the President of the  
Los Angeles Press Club

When the Los Angeles Press Club was founded circa 
1913, there were no less than 13 daily newspapers 
in town. Reporters’ beats were primarily crime, City 

Hall, business and sports.
Arts and entertainment stories appeared occasionally, 

most often when stars of the stage and the concert hall scene 
made an appearance. It was pretty much the same thing in 
newspapers across the country.

The explosion in arts and entertainment reporting soon 
followed. Hollywood scandal rags of the ’50s gave way to 
mainstream entertainment magazines and TV shows such 
as “Entertainment Tonight,” followed by the advent of the 
Internet. After that, coverage that appeared shocking began 
to seem quaint. Now, entertainment journalism is one of the 
fastest-growing segments in our industry.

This is borne out by the Los Angeles Press Club’s National 
Entertainment Journalism Awards. This year’s competition for 
the best reporting in the genre has been the most competitive 
to date. It has also been the most, well, entertaining.

The Los Angeles Press Club is proud of the hard work, effort 
and intensity put into this year’s submissions.

We are also proud of two special awardees tonight. The 
legendary Jane Fonda is accepting the inaugural Visionary 
Award for her tireless efforts to use her celebrity to improve 
the lives of others. Additionally, we’re honored to present The 
Hollywood Reporter Editorial Director Janice Min with the 
Luminary Award, a career achievement prize for proving that a 
well-written, imaginatively designed print publication can have 
a life of its own inside and outside the industry.
 
Will Lewis
President
Los Angeles Press Club

Moving Up, Moving Forward

Will Lewis

5th annual
national entertainment journalism Awards
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Scholars would say that we chroni-
cle “popular culture,” but those who 
work in entertainment journalism 
know that they capture a day-by-day account of what 

people enjoy. In many ways, show business coverage is the most 
globalized branch of contemporary journalism. Today, people 
from Dublin to Dubai, from Mumbai to Matamoros, gossip as 
avidly about the Kardashians and Brad and Angelina as they do 
their own neighbors.

But even though the entertainment industry still produces 
more than its share of good old fashioned fan mag-style gossip—
parts of the Internet make TMZ look downright decorous—the 
best of what the entertainment press produces is anything but 
fluff. Over the past year, for example, what used to be regarded as 
the “soft” side of the news media has ranged over 
topics from celeb-

rity poker to the death of Whitney Hous-
ton, a pharmacological tragedy played 
against the backdrop of success. Those and 

a raft of other stories not only were interesting in their own right, 
but were compelling barometers of pop culture. The stories we 
recognize as the highlights of the past year are complex looks 
at the players at work in America’s most popular export: music, 
movies and television shows.

A piece titled “The Guilt and Glory of Housewives,” for in-
stance, gave us what The Hollywood Reporter called “an inside 
look at Bravo’s juggernaut franchise, a big business built on cat-
fights, controversy and the reliably bad behavior of an economic 
class that rhymes with ‘bitch.’” No punches pulled there. The en-
tertainment media celebrated the industry’s “biggest rule break-
ers,” including Kim Kardashian, Netflix’s Reed Hastings, Chuck 
Lorre and Ashton Kutcher, all of whom defied the conventional 
wisdom about career and came out on top. 

Conan O’Brien was another fascinating personality whose 
work and professional bravura the entertainment media cel-
ebrated. Thrown to the wilds of basic cable (and its teensy 
ratings) after his NBC debacle, the late-night comedian has 
emerged with his own postmodern TV model: a digital empire, 
his company’s own shows and a young audience TBS hopes 
will follow him anywhere. As for his years of roller-coaster 
emotions? “I have no regrets about any of it.”

Unlike the rest of the news business, those covering enter-
tainment have had no trouble recognizing the tsunami-like 

The ‘Soft’ Side of the Business Covers  
Some Pretty Hard Stuff

That’s Entertainment,  
and Also News

By t ina daunt
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force of social media. They found a clear example in Austin Ma-
hone, who may be the first superstar created by the genre. At 16, 
he has 700,000 Twitter followers, Skypes with girls for money 
and has an iTunes single that has sold 100,000 copies—all while 
record labels salivate to sign him.

For high-level titillation—and what would entertainment 
media be without it?—there was “The Secret 
World of Hollywood Poker,” which includes 
four-star hotels, food from Matsuhisa, masseuses 
on demand and high-stakes games frequented 
by high rollers including Tobey Maguire and 
A-Rod.

The list goes on, from Kirstie Alley’s 100-
pound slim down to the adult film industry’s 
sudden need to cope with a law requiring con-
doms. Once the sniggers died down, the enter-
tainment press was among the first to explore 
the First Amendment, as well as the economic 
implications of Los Angeles County’s new law. 

In a year when equal rights for gay and lesbian 
couples finally began to take their rightful seat at 
the front of our social bus, the local entertain-
ment press helped set the agenda not only with 
coverage of the struggle for marriage equality, 
but also with features on the Gay Men’s Chorus.

For pure spittle-flecked ugliness, however, nothing came 
close to the spitting match that erupted between the now contro-
versial actor/director Mel Gibson and the always controversial 
screenwriter Joe Eszterhas over the latter’s rejected script for a 
film biography of the ancient Jewish hero Judah Maccabee. 

To be continued next year.




Readership of L.A. Weekly’s 
print publication jumped
22% since 2009.

LAWeekly.com readership is up 
36% since 2009.

When you combine print and 
online readers, subtracting 
for overlap, the Weekly now has 
2.3 million readers a month, 
more than at any time 
in our history.

SPEAK FREELY

(THANK YOU)
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gary lycan
• Radio Columnist, Orange County Register
• First Journalist Job: Wire Desk, OC Register, 
1962
• 50 years as a journalist
1.  I wanted to be a TV-radio announcer since 
I was 12 years old, but the path led me to jour-
nalism in college and then the OC Register. I still love all facets 
of radio-TV. 

2.  Ensuring solid storytelling, so readers come to know the 
person being profiled, both as a person and as a performer. 
With every story I write, I follow my own belief that to be a 
good writer, one needs to practice passion, persistence and 
patience.

3.  Over 50 years, that’s a difficult one to answer. My favorite 
stories are those which dealt with entertainment history, all 
phases, and the people whose contributions to that history have 
enriched all our lives.

4.  We see a steady migration from print to digital, but while 
the technical ways we do things will change, I believe the future 
depends on better communication, excellence in writing, and 
overall a deeper appreciation of the written word. Social media 
is a wonderful new tool, but it’s just that—a tool, like the radio 
or TV in our homes. 

Jennifer Heger
• Assistant Managing Editor, RadarOnline.com
• First Journalist Job: TMZ
• 6 years as a journalist

1. I grew up in Los Angeles and was in college 
during the O.J. Simpson murder trial and I 
recognized that celebrities often get treated differently because 
of their star power. My true love is covering celebrities who find 
themselves on the wrong side of the law, and often exposing the 
advantages stars are given that the general public isn’t. 

2.  The intense deadline pressure and to find as many 
corroborating sources as possible. Being an entertainment 
news website, we are on a 24-hour news cycle, and the most 

important element that never changes is to make sure the 
information we are reporting is accurate.

3.  I’m most proud of the story that I have been nominated 
for: Dr. Murray’s defense claimed during opening arguments 
that Michael Jackson must have infused the Propofol himself. 
The statement struck me as odd because I knew for a fact that 
Michael Jackson’s fingerprints weren’t found on any of the 
evidence. I triple checked with my sources, and then published 
the story as the D.A. was presenting their case. As a result of my 
report, Dr. Murray’s defense had to change their theory of how 
Michael Jackson died during the trial.

4.  The future is delivering exclusive and important news faster 
than ever, giving consumers important and relevant informa-
tion that is accurate in a more timely fashion than ever before. 
Good journalism doesn’t disappear. It takes a new form.

Dylan Howard
• Editor-in-Chief, Celebuzz
• First Journalist Job: Cadet reporter for Rupert 
Murdoch’s The Geelong Advertiser in Australia, 
covering sports
• 13 years as a journalist

1.  When I moved to the United States from Australia, I 
quickly learned there was a healthier appetite from publishers 
for agenda-setting entertainment journalists. I was recruited by 
BUZZMEDIA to lead Celebuzz in March. Prior to that, I was 
Senior Executive Editor of RadarOnline.com and Star maga-
zine.

2.  When a source told me about a clandestine poker circuit, 
it seemed like a scene straight out of a Hollywood blockbuster. 
Leonardo DiCaprio, Tobey Maguire, Ben Affleck and Matt 
Damon ducking into a well-known Los Angeles hotel and 
making their way to a secret room. The challenge was to piece 
together poker-game-by-poker-game how the underground 
ring—where tens of millions of dollars changed hands—
operated, especially in the face of aggressive denials.

3.  The expose on Hollywood poker.

Finalists: Journalist of the Year
1. Why did you become an entertainment journalist?
2. What was the most difficult/challenging part of the stories 
you entered?

3. What story are you most proud of?
4. What is the future of the industry you’re covering?

5th annual
national entertainment journalism Awards
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4.  Digital—and a change in the tone. There will forever be the 
scoop. But consumers want deeper, richer content. 
    Plus, integrating celebrities into the experience. Declining 
entertainment magazine sales suggests two things: 1) more 
people are preferring to consume entertainment news online, 
and 2) fewer people are consuming entertainment news as it’s 
previously been served up to them.

kim masters
• Editor-at-Large, The Hollywood Reporter and 
Host, KCRW’s “The Business”
• First Journalist Job: Education Daily, a trade in 
Washington, D.C.
• Many years as a journalist
1.  It was an accident. I was a trade reporter specializing in 
legal affairs. But I wanted to get out of the trades and work for 
a newspaper. The editors then running the Daily News (in the 
Valley) came up with the idea of assigning me to the Holly-

wood beat. I knew absolutely nothing; I literally could not have 
named three major studios at the time. 
2.  One major challenge for many print stories is getting sources 
to be candid. In the case of the “Walking Dead” story, the situa
tion was very sensitive and almost no one wanted to talk on 
background, much less for the record. More people were willing 
to talk about poker—such as Alan Horn and Bob Daly—but the 
people in the high-stakes games did not want to be found, in 
many cases, and did not want to be perceived as betraying “the 
club.”
3.  I’m actually most proud that The Hollywood Reporter is 
willing to run any number of my stories. I’ve worked for a 
number of editors elsewhere who do not have the courage.
4.  This is a time of huge flux in the business. The only 
certainty is dramatic change. We spend a lot of time trying to 
figure out what the industry will look like but at this point, no 
one knows. All we know is that there will be good stories for us 
to cover.

gendy alimurung
Staff Writer, LA Weekly
• First Journalist Job: UCLA Daily Bruin, 
Columnist
• 10 years as a journalist
1.  I’m still not entirely convinced I am an enter-
tainment journalist. I originally set out to be a science journal-
ist, but pop culture (and the diverse things people do to amuse 
themselves) kept pulling me back in.
 2.  Same as it always is: finding the heart of the story. Not get-
ting lost in the weeds. I tend to over research, and it is difficult 
letting go of perfectly good material, even if it doesn’t necessar-
ily advance the narrative.
3.  In this crop of entries, “The Death of Film.” That was tough. 
I’m not a film person by any means (I see maybe two or three 
movies a year!) but I was fascinated by what was happening to 
the film industry at that particular moment in time. 
4.  It certainly isn’t getting any slower. 

1. Why did you become an entertainment journalist?
2. What was the most difficult/challenging part of the 
stories you entered?

3. What story are you most proud of?
4. What is the future of the industry you’re covering?

Finalists: Journalist of the Year



Congratulations Jane.

Well deserved.

Michael Douglas
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In 1913, with vivid newspaper wars 
and yellow journalism shaping the 
young city of Los Angeles, a group 
of hard-drinking reporters who covered the power elite 
decided to lure U.S. Naval Secretary Josephus Daniels 

to a banquet. They had an interesting and inventive plan: They 
dubbed themselves the Los Angeles Press Club.

In fact, there was no club. When Daniels actually accepted, 
they scrambled to rent space at the luxurious Alexandria 
Hotel downtown. They managed to at-
tract 300 guests to their suddenly not-
so-fake July gala.

The club only lasted one year: In Au-
gust of 1914, Harry Gray, its secretary, 
allegedly vanished with the membership 
dues paid by the hard-working reporters 
and photographers. One headline cried 
out, “Press Club Shuts Doors; Will Assess 
for Debts.”

As the Roaring ’20s and Prohibition hit 
Los Angeles, the club reorganized, becom-
ing deeply intertwined with big-name pol-

iticians, celebrities and dubious characters. 
Some L.A. residents saw the press corps as 
the lowest of the low, more talented at hir-

ing strippers and holding candlelight poker games than covering 
the graft and corruption of the 1920s and ’30s. 

Crime boss, bordello owner and land mogul Charles Craw-
ford hobnobbed with movie stars and corrupt film studio hon-
chos, but his great success was in allegedly recruiting and con-

trolling L.A.’s mayor, George Cryer, who reigned 
from 1921 to 1929. Crawford’s “City Hall Gang” 
oversaw plenty of vice and bootlegging—and, 
conveniently, is said to have called many shots 
inside the Los Angeles Police Department.

Where was the media? Quite a few were ca-
rousing with beautiful starlets and the City Hall 
Gang at Los Angeles Press Club parties. One 

From Carousing With Starlets to Uncovering Corruption, 
Los Angeles’ Press Corps Has Had Plenty of Downs and Ups

A Century of  
Scandal and Honor

By j i l l  stewart

A rare photo of the founding members of the Press 
Club, above; 1958 journalism awards rules; President 
Harry Truman holds the Eight-Ball award.
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newspaperman, Herbert Spencer, ran 
Crawford’s scandal sheet, Critic of 
Critics. Spencer and Crawford were 
shot to death in Crawford’s Sunset 
Boulevard’s offices in 1931 by or-
ganized-crime-busting ex-Deputy 
District Attorney David Clark. 
Some 6,000 people attended Craw-
ford’s funeral. The crime boss’s 
pallbearers included local report-
ers and politicians.

But all was not lost for the craft 
of journalism in hard-bitten, Hol-
lywood-smitten Los Angeles. 

Dozens of reporters, editors and photographers, including 
rising leaders in the Press Club, published articles and photo-
graphs detailing L.A.’s corruption and helped force the cleanup 
of City Hall and the LAPD. 

Early game changers included photojournalist George Wat-
son, whose images ranged from Golden Age film stars to the 
1910 dynamite-bombing of the Los Angeles Times building by 
union radicals. Yet another serious chronicler was Gladwin Hill, 
a rare and tough female reporter, wire editor, feature writer 
and columnist of the 1930s. She blazed a wide trail in a sea of 
men and later joined the board of the Los Angeles Press Club. 

Then there was Betty Voight, an Asian-American journal-
ist who held her own with the carousing male newsmen of the 
post-War era.

Time for a Change
In 1951, the top officers of the Los Angeles Press Club joined 
executives of then KECA-TV to conduct the station’s first tele-
cast. But even though journalism was becoming a more serious 

profession around this time, 
the breakneck partying never 
slowed. Stars from Frank 
Sinatra to Elizabeth Taylor 
lent their names and faces to 
the club. Marilyn Monroe was 
the first-ever scantily clad and 
hugely popular Miss Press 
Club in 1948. She arrived at 
a Press Club gala in 1953 in a 
revealing fur stole.

Until well into the 1960s, 
topless strippers and hard-
core drinking were the watch-
words, whether the club was 
greeting New York Gov. Aver-
ell Harriman in 1956 (Jimmy 

Visitors included the Mickey 
Mouse Club, Sammy Davis, Jr., 
and Joan Crawford who was 
given the Golden Shutter award 
in 1955 by the Los Angeles Press 
Photographers Association.
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Durante was the evening’s comic) or applauding wildly for Rich-
ard Nixon when he appeared at a Press Club dinner in 1959 with 
Los Angeles Mayor Norris Poulson (a busty Miss Press Club 1959 
wowed the audience with her décolletage).

Hollywood and journalism changed in the 1960s. Miss Press 
Club 1967 wore a dress made entirely of newspapers, and Bob 
Hope sponsored numerous Press Club events. By the following 
decade, the celebrities who made their way to the Press Club’s 
door reflected the mix of old order and new: Liberace signed 
photos for gushing women in 1970, tennis star feminist Billie 
Jean King was feted in 1971 and a baby-faced Lieutenant Gov-
ernor Jerry Brown showed up to speak in 1972. And Miss Press 
Club finally died out. 

Most historians trace the modern era of L.A. journalism to 
the 1970s, when the Los Angeles Times pushed its writers to pro-
duce more in-depth coverage and a wall was gradually erected 
between reporters and Hollywood to assure accuracy and inde-

pendence. That self-reform has enhanced both industries ever 
since, as seen in such National Entertainment Journalism awards 
as 2011’s Journalist of the Year nod to Dylan Howard of Rada-
rOnline for his coverage of Mel Gibson, Charlie Sheen and other 
subjects, and David Margolick’s brilliant investigation for Vanity 
Fair into the battle to save the Motion Picture Home.

As the Los Angeles Press Club approaches its 100 Years+ An-
niversary in 2013, we find ourselves at a new junction of media 
and entertainment. Radio was not the end of journalism, nor 
was TV or the Internet. Journalists are forever reinventing them-
selves. Along with our industry, the Press Club hopes to be here 
for another 100 years.

Press Club members were 
acquainted with Vice 
President Richard Nixon 
above, and Supreme 
Court Justice Earl Warren, 
center at right.

caption?



You’re not only a true, Hollywood legend, 
but a great humanitarian.  
Thank you for all that you do.

Congratulations, Jane!
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For Jane Fonda, the Recipient of the Los Angeles 
Press Club’s Visionary Award, It’s all Part of One Life

The Actress and 
 the Activist

2012 visionary  Award

We know Jane Fonda for her many iconic 
film roles: the sultry space babe in the 
1968 romp Barbarella, the hard-driving 
reporter in the 1979 thriller The China 
Syndrome, the part of Chelsea in the 

tearjerker On Golden Pond, the alcoholic woman who wakes 
up next to a murdered man in 1986’s The Morning After.

Her onscreen talents have long been recognized. Fonda 
earned Academy Award nominations for the latter three 
films, as well as for her roles in They Shoot Horses, Don’t They? 
in 1969 and Julia in 1977. She won the Best Actress Oscar for 
playing a high-class call girl in Klute in 1971 and for Coming 
Home, the 1978 film in which she portrayed a woman who 
falls in love with a paralyzed Vietnam War veteran while her 
Marine husband is off fighting.

These roles and awards would define the legacy of virtually 
anyone who has ever worked in Hollywood. However, they 
barely begin to scratch the surface of Fonda.

Throughout her career, Fonda has never been content, 
like it seems so many young actors and actresses are today, 
to let fame be the end result of her celebrity. Instead, she has 
used her public persona to push for change by taking stances 
and actions that are sometimes adored and sometimes de-
cried. There’s her work to stop violence against women, her 
attempts to help adolescents realize a better future, her focus 
on expanding women’s presence in the media and, of course, 
her famous and controversial opposition to the Vietnam War.

Fonda’s positions have not always been easy for others to 
accept. Additionally, some of her less glamorous efforts don’t 
grab much attention. Still, she has moved forward bravely and 
tirelessly, convinced in her convictions. Over the decades her 
activism has made life better for an untold number of people.

For her work in using her celebrity to improve life for oth-
ers, the Los Angeles Press Club is proud to present Jane Fonda 

By Jon Regardie
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with its first Visionary Award, which is being handed out at 
the 2012 National Entertainment Journalism Awards.

The Family Business
Jane Seymour Fonda was born in New York on Dec. 21, 1937, 
to perhaps America’s most prominent acting family. In ad-
dition to herself and her father, Henry Fonda, there is her 
brother, Peter Fonda, and her niece, Bridget Fonda. 

Her father’s career exposed her to acting, and after some 
stage work in the 1950s (including an appearance with her 
father in 1955 in The Country Girl), she exploded as a film 
actress in the ’60s. She appeared in films including Cat Ballou 
in 1965 and had a double shot with Robert Redford in 1966’s 
The Chase and Barefoot in the Park the following year. They’d 
work together again 12 years later in The Electric Horseman.

The accolades continued through the 1970s, though there 
was a notable slowdown for about six years—that was when 
she focused on voicing her opposition to the Vietnam War.

As Fonda recounts on her website, despite her film suc-
cess, she felt a void in her life, and the expectant mother 
questioned its meaning. She was inspired to act after meet-
ing and speaking with American soldiers who had returned 
from the war.

The firestorm moment came in 1972, when Fonda visited 
Hanoi. It was a time of fervor and political discontent. She 
was reviled by some and called Hanoi Jane. She was adored 
by others, who had never seen a movie star make her career 
second to her social and political beliefs.

After the war, Fonda continued her work on political and 
other causes. She provides the best explanation as to why.

“When the war ended, I continued my activism,” she writes 
on janefonda.com. “It brought meaning to my life. I could use 
my celebrity for a purpose greater than myself. It felt like I 
was coming home to where I was meant to be. I am, after all, 
the daughter of an actor (Henry Fonda) who played in films 
like The Grapes of Wrath, The Ox-Bow Incident, Twelve Angry 
Men, films about equality, justice, fairness. Unbeknownst to 
me at the time, I believe those values that mattered to my fa-
ther penetrated me on a deep level, waiting for the time when 
I was ready to fight for them myself… in life, not just in film.”

Out of the Limelight
Her film career regained its momentum in 1977, and some of 
her highlight roles followed, including her appearance with 
her father in On Golden Pond in 1981. She also produced the 
film—it would give Henry Fonda his only Oscar.

Film wasn’t the only place where she was a leading lady. 
Fonda released her first workout video in 1982, again chal-
lenging the public’s expectation of what an Oscar-winning 
actress should do (she’d go on to release 30 videos and DVDs 
over three decades). 

Then, in 1990, Fonda retired from acting. It would be 15 

ROBERT REDFORD
Robert Redford has starred in more than three dozen films, including 
classics such as Butch Cassidy and the Sundance Kid, The Sting, Barefoot 
in the Park, The Electric Horseman (the latter two with Jane Fonda) 
and All the President’s Men. As a director, his credits include Ordinary 
People, A River Runs Through It and Quiz Show. Redford has received 
numerous awards, including one Oscar for directing Ordinary People 
and another for Lifetime Achievement. In addition to his film work, 
Redford is a dedicated humanitarian and conservationist. A trustee 
of the Natural Resources Defense Council for more than 20 years, he 
has worked tirelessly as an advocate, educator and protector of the 
environment, using his name, voice, funds and filmmaking talent to 
build awareness about 
issues of sustainability 
and threats to our 
ecosystem. For his 
accomplishments, 
Time magazine named 
Redford a “Hero of 
the Environment,” 
and the National 
Wildlife Federation 
awarded him the 
“Conservationist 
of the Year” prize. 
Additionally, he is a 
tireless champion 
of independent 
filmmaking. His 
leadership spawned 
the Sundance Institute, 
the Sundance Film 
Festival, the Sundance 
Channel, and 
Sundance Cinemas.
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years before she again stepped in front of the camera.
The activism, however, continues. Her early work on be-

half of causes including the civil rights movement and the 
rights of Native Americans never dampened. She would go 
on to argue against the Iraq War.

Some of her work happens out of the limelight. Fonda is a 
founding board member of the Thomasville Community Re-
source Center, a Georgia nonprofit that provides after-school 
and youth-improvement programs, among other services.

The state has been the focus of more of her work. In 1995 
she founded the Georgia Campaign for Adolescent Pregnancy 
Prevention. Her response to the state having the highest 
teen birth rate in the United States has paid off—the rate has 
fallen by 37% since the founding of G-CAPP. The organiza-
tion continues to work to convince teens to delay sex or use 
contraception.

Fonda, a self-described feminist, has also been an outspo-
ken advocate for women’s causes. She sought to raise aware-
ness for the hundreds of unsolved murders of women in and 
around the Mexican city of Ciudad Juarez.

She has also worked to improve both journalism and the 
way women are represented in and portrayed by the media. In 

2005, she joined Robin Morgan and Gloria Steinem to found 
the Women’s Media Center. The New York-based nonprofit 
works to ensure that women’s voices are heard and their sto-
ries are told in the mainstream media. While TV networks 
and newspapers are no longer the “old boys’ clubs” that they 
were decades ago, the organization advocates aggressively to 
ensure that there is gender equality in newsrooms and other 
realms.

Her autobiography My Life So Far came out in 2005. Con-
sidering the work she continues to take on, it may need an 
addendum. She recently appeared in Aaron Sorkin’s HBO 
series “The Newsroom” and plays Nancy Reagan in the up-
coming The Butler.

There is no telling what will come next for Jane Fonda, 
whether in front of the camera or, more importantly, when 
one isn’t around.

Jon Regardie is a member of the Board of Directors of the Los 
Angeles Press Club and the executive editor of the Los Angeles 
Downtown News.

Fonda has also worked to 
improve both journalism 
and the way women are 
represented in and portrayed 
by the media.

Jeff Daniels 
When it comes to describing Jeff Daniels, perhaps the most 
appropriate word is “versatile.” Over more than three decades, 
he has taken on a dazzling display of disparate roles, portraying 
everything from a cheating husband in Terms of Endearment to a 
dim-witted dog groomer in Dumb and Dumber. He has appeared 
in acclaimed dramas such as Good Night, and Good Luck, and 
indie vehicles, among them The Squid and the Whale. He recently 
switched his focus to the small screen—he plays broadcast 
journalist Will McAvoy in Aaron Sorkin’s HBO drama series “The 
Newsroom,” which is gearing up for its second season next summer. 
But with all of his acting credits, it’s easy to forget that Daniels 
is also an accomplished singer and songwriter. He has been 
composing music for nearly as long as he’s been acting, and has 

sold out shows at 
the Purple Rose 
Theatre Company 
in Chelsea, 
Michigan, which 
he founded. 
The earthiness 
of his voice and 
charismatic 
simplicity of his 
lyrics are a simple 
reminder that just 
when you think 
you’ve got a man 
figured out, you’re 
in for a surprise.

Jeff Daniels, Jane Fonda and Aaron Sorkin.

2012 visionary  Award
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I
ScIentolog y’S

Hollywood 
R eal  eState

empIRe
The biggest owner of historic buildings in Hollywood, the Church of Scientology has earned a 

good-neighbor status as its acquisitions continue — even as questions about its motives abound
By Daniel Miller /\/\/\/ IllustratIon By Neil Webb

“I’ve gotta go; I’ve gotta go.”

It’s June 23, and blogger Marty Rathbun 
and I are wrapping a lengthy telephone 
interview about the historic Hollywood real 
estate holdings of the Church of Scientol-
ogy. We’re exchanging end-of-conversation 
pleasantries when a group of people arrives 
across the street from his waterfront home 
in Ingleside on the Bay, Texas, hastening the 
end of our chat.

“They’ve got five guys in a golf cart with a 
picture of my face with a cross-out signal in 
front of it right now — across the street right 
now,” the ex-Scientologist shouts, his words 
tumbling out, quick and disorienting.

“I’ve gotta go,” he repeats with increasing 
urgency. Then Rathbun hangs up.

Rathbun, a former high-level Scientolo-
gist who left the church in 2004, had just 
returned from the supermarket with his 
wife, Monique, and was unloading groceries 
when the golf cart appeared. Five days later, 
we reconnect, and Monique shows me video 
of the incident. The golf cart is emblazoned 
with an image of her husband’s head atop the 
body of a squirrel. In the illustration, Rath-
bun’s smiling face is positioned inside a red 
circle with a diagonal line through it. Some 
in the group of five wear matching light-blue 
T-shirts and black hats that read “Squirrel 
Busters” in block lettering. One man has a 
video camera strapped to his head.

On that day, Rathbun explains, he had 
called the sheriff and waited, eyeing the group 
— even recording them with his camcorder. 
By the time a squad car arrived, the three 
men and two women were gone.

Rathbun says it wasn’t the first time he has 
been visited by the group, which has said it is 
making a documentary about Rathbun under 
the Squirrel Busters Productions banner. 
(The church denies affiliation with Squirrel 
Busters, and there is no documentation that 
shows the group is a unit of the church.) A 
“squirrel” is a derisive term used by Scientolo-
gists to describe a former adherent who has 
“perverted” the religion. 

The group’s appearance in front of Rath-
bun’s home during our interview appears 
to have been merely a coincidence. The 
conflict between Rathbun and the Squirrel 

Busters is well-documented; it has been 
covered by publications including the Corpus 
Christi Caller-Times and the San Antonio 
Express-News. 

Clearly, writing about the church is not a 
simple task because many people have strong 
opinions, even when the topic is seemingly 
innocuous. The various controversies that 
follow the organization — which draws impas-
sioned feelings from members and non-mem-
bers alike, themselves immersed in their own 
dramas — are often interwoven. 

And so the reporting of an ostensibly 
straightforward story about the church’s vast 
real estate portfolio in Hollywood, where it 
is a major stakeholder and owns properties 
valued at $400 million, leads to bizarre inter-
views like the one with Rathbun, which may 
be just part of the collateral when reporting 
on Scientology.

T he ChurCh of SCIentology ownS, 

by most accounts, more historic 
buildings in Hollywood than any other 

entity and is one of the community’s biggest 
property owners. Some of its holdings are 
obvious: The castle-like Celebrity Centre 
International on Franklin Avenue and the 
mammoth blue compound on Sunset  
Boulevard that houses the organization’s 
West Coast headquarters are veritable Los 
Angeles icons.

In total, the church owns seven historic 
Hollywood properties worth about $300 
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Clarissa Reformina, 25 
Even before graduating from 
Boston University in 2008, the 
upstate New York native had 
a handful of music business 
internships under her belt, 
including stints at New York radio 
station Z100 and Sony BMG. Until 
she began the mailroom training 
program in August, Reformina 
served as assistant to CAA music 
agent Mark Cheatham, starting in 
June 2008 in New York. She’d like 
to continue on the music track. 
Reformina says she’s enjoying 
her time in Los Angeles and 
connecting with other trainees. 
“I wouldn’t even call them 
colleagues anymore,” she says.  
“I would call them friends.”

   SecretS of  Hollywood 
Agency MAilrooMS Is the next David Geffen above? He started  

in an agency mailroom, as have countless 
moguls,as THR introduces today’s apprentices 

BY matthew belloni, jay a. feRnandez, daniel milleR and laCey Rose ||| PhotoGRAPhEd BY Ramona Rosales

The  
Greatest  
Mailroom  
Story Ever 

FoR His 2003 book THe 
Mailroom, author David Rensin 
solicited tales from dozens of 
Hollywood heavyweights who 
started their careers in agency 
mailrooms. The following story from 
Jack Rapke — who served in the 
William Morris mailroom in 1975 
before becoming a top CAA agent 
and partnering with filmmaker 
Robert Zemeckis — has been told in 
many ways, and it’s thR’s favorite.

There was this older agent, in his mid-
60s at the time, who covered CBS. 
They called him the Silver Fox. His 
secretary was Michelle Triola Marvin, 
who was famous for the Lee Marvin 
palimony suit. She used to push us 
around: “He has a run. Come and get 
it immediately.” Not once or twice, 
but 10 times a day: “He has a run.” 
She used to beat the shit out of us. We 
were like, “F— her. F— him.”

Dennis Brody was head of Dispatch. 
The town was divided into three runs: 
Hollywood, the Valley and Beverly 
Hills. We were all out of the mailroom 
and in Dispatch — me, Lezman, 
Randall, Bruce Pfeiffer, Somers — and 
we got a call from Michelle Marvin: “I 
have an immediate package that has to 
go immediately, first stop.” Where’s it 
going? Century City, so it’s the Beverly 
Hills run. Who’s on the Beverly Hills 
run? Gary Randall and Bruce Pfeiffer. 
Gary Randall was driving. Bruce ran 
the packages.

They went down to the guy’s office. 
The rest of us went outside, on a 
break, to the catering truck. We were 
hanging around the roach coach when 
Pfeiffer came out carrying a white 
paper bag like you’d get at a pharmacy. 
The dispatch slip read CeNTURY CITY 
HOSPITAL. Bruce carried the bag at 
arm’s length. He didn’t know what was 
in it, and he didn’t want to know. He 
got in the car with Gary and put the 
bag on the floor between his feet.

Gary and Bruce left the lot and 
turned up Charleville, heading east, 
then to Olympic and the hospital. But 
before they arrived, curiosity finally 
got the better of them. They had to 
stop and check out what they were 
carrying. They figured it was a urine 
sample.

It wasn’t.
It was a stool sample.

Excerpt from The Mailroom: Hollywood 
History From the Bottom Up by David 
Rensin (Ballantine, 2003), reprinted with 
permission of the author.

40fea_mailroom_CAA_L [P].indd   61 11/1/11   3:59 PM
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orget Harvard BUsiness 

School. If you’re looking to meet 
the next generation of Hollywood 

players, there’s no better place to search than 
a talent agency mailroom. Countless moguls 
began their careers pushing a steel cart down 
a hallway, which is still considered the best 
way to learn the ins and outs of show business. 
Today’s mailroomers are a far cry from the 
lower-middle-class New York kids who created 
the pay-your-dues ethos that permeates the 
agencies to this day. They’re hyper-educated, 
ultraprofessional and fully aware of the oppor-
tunities their jobs provide. CAA, for instance, 
extends its culture of steely professionalism to 
its mailroom program. The agency, founded in 
1975 by a group of ambitious William Morris 
agents — Michael Ovitz, Ron Meyer, Mike Rosen-
feld, William Haber and Rowland Perkins — still 
requires strict attention to detail, as well as the 
traditional suit and tie (or business attire for 
women, who now join the mailroom in almost 
equal numbers). And the program is open-
ended, meaning you get out when you’re good 
enough. The competition is so stiff that train-
ees must work as an assistant for a year before 
even starting the program. 

Chelsea mcKinnies, 28
The Bloomington, Minn., native 
studied drama and English 
literature at New York University 
and upon graduation in 2005 
tried her hand as an actress. 
Three years later, McKinnies 
decided to delve into the business 
side of the industry and began 
working at CAA’s New York office. 
After stints as an assistant in 
the theater and motion picture 
talent departments, the latter 
of which landed her with Dianne 
McGunigle (who focuses on 
comedy), McKinnies joined the 
mailroom program in June. She 
knows what her focus will be. 
“Comedy for me is very exciting,” 
she says, “because most of the 
individuals that do comedy are 
self-generating. They have a spark 
that I feel, if nurtured properly, 
lends itself to a long-term career.”

Jim Toth, 
Co-head of motion 

picture talent
 

“The first Friday, on the 
way home, I bought one 
of those Dr. Scholl’s foot 
massagers. My feet were 

killing me,” Toth told 
author David Rensin for 
his book The Mailroom. 
“I wondered if the knee 
surgery I’d had because 
of high school football 
might prevent me from 
becoming an agent. I 
admit it — it actually 

crossed my mind.”

Peter Micelli, 
TV packaging and 

literary agent 

Micelli grew up in a family 
that loved hard pears and 
apples, so he picked some 

up during his daily 5:15 
a.m. grocery run for the 
office. “An agent called 

down to the mailroom and 
said, ‘Who the F is buying 
the hard fruit?’ You realize 
in that moment, there is 

a challenge to a one-size-
fits-all mentality. You have 
to make people feelheard 

and happy.” 

   SecretS of  Hollywood 
Agency MAilrooMS

BY matthew belloni, jay a. feRnandez, daniel milleR and laCey Rose ||| PhoToGRAPhED BY Ramona Rosales

cAA

1. Julia Kang, 25 2. Jamil Shamasdin (age withheld) 3. Chloe 
Worden, 25 4. Megan Sykes, 25 5. Nathaniel Pincus-Roth, 29
6. Chelsea McKinnies, 28 7. Clarissa Reformina, 25 
8. Kat Walsh, 25 9. Sarah Lauren Allen, 24 
10. Kevin Castleman, 29 11. Matt Derin, 28 
12. Casey Jacobs, 25 13. Katie Zwick, 26 14. Donovan Tatum, 27 
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Congratulations to Janice min, THR Editorial Director, this year’s 
receipient of the 2012 neJ Luminary Award for Career Achievement.
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Helena Gibson, the artist who created the Visionary 
Award for the Los Angeles Press Club, is one of 
Sweden’s foremost glass artists. For more than 

25 years she has created beautiful glass art pieces, as well 
as everyday objects at her studio in the heart of historic 
Gothenburg.

Gibson studied at the Glass School at Orrefors and 
at Seattle’s Pilchuck Glass School under the tutelage of 
legendary glass artist Dale Chihuly. In addition to traditional 
glass blowing, she works with a technique know as “fusing 
and slumping,” which was used to create the award’s 
Visionary Star.

“This award is very special,” Gibson said. “I wanted it 
to symbolize the spirit of generosity and the essence of 
altruism. The red color symbolizes passion and the blue 
stands for harmony.”

Gibson has a unique knack for combining the intense 
nuances of colored glass with 24 carat gold and/or neon. 
Recently she has mixed screen-printed photos and poetry 
into her art pieces. Her playfulness, matched with a deeper 
spirituality, has garnered a great deal of attention in Sweden 
and abroad. Her work has been exhibited in countries 
including Japan, Norway and Germany.

On a recent visit to the United States, she became 
inspired by Western and cowboy culture and has been 
exploring that imagery in her work. 

“I would love to return to the United States for some 
more exploration and inspiration and to exhibit my work,” 
she said.

A Visionary Star Is Born
Swedish Glass Artist Helena Gibson  
Creates a New L.A. Press Club Award
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Janice Min, Who Has Transformed a Venerable Trade Publica  

Ushering in Hollywood’s   

2012 luminary  Award

When Janice Min arrived in Los 
Angeles from New York in 2010 
to take the helm of The Holly-
wood Reporter, the entertainment 
trade publication was struggling 

with both its traditional competition and pressure 
from new Internet outlets. Not anymore.

Since taking over as editorial director, Min has 
ushered in a bold reinvention that has significantly 
boosted the Reporter’s circulation and visibility. At a 
time when the tug-of-war between print and online 
journalism has never been more pronounced, Min 
has capitalized on both media to breathe new life 
into a stalwart of Hollywood journalism.

For her work on The Hollywood Reporter, along 
with her past jobs at publications including Us 
Weekly, the Los Angeles Press Club is honoring Min 
with its Luminary Award for career achievement.

This is not the first time Min has overseen the 
transformation of a once sleepy publication into an 
industry powerhouse. She earned her reputation 
as a kind of entertainment journalism fixer during 
her years atop Us Weekly. Today it’s hard to imag-
ine a time when Us Weekly’s glossy covers didn’t 

dominate the racks at grocery store checkout counters 
with titillating headlines. But when Min joined the publica-
tion as a reporter in 2002, the celebrity gossip-driven maga-
zine was relatively obscure in a field crowded with the likes 
of People and Entertainment Weekly. 

Min became Us Weekly’s editor-in-chief just one year 
after joining the publication, and she wasted no time in 
introducing a snappier tone to its pages. Short articles, juicy 
scoops and lots of photos replaced long, more flattering 
celebrity fare. She also took risks, sometimes steering the 
magazine’s coverage to politics and focusing on the then 
relatively unknown world of reality television. That helped 
earn Us Weekly a reputation as an “Oprah-esque” tastemaker 
in terms of consumers’ appetites for celebrity news, rather 
than a mere follower of the biggest names in film and 
traditional television. 

By anna scott

B1
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MONDAY, MAY 30, 2011

LOS ANGELES

On an unusually clear day in West

Hollywood last week, Janice Min took a

seat at the Soho House, the full expanse

of the Hollywood Hills serving as a

backdrop for lunch. It was

odd to see Ms. Min, a fixture

of Manhattan magazine

publishing, here in a city

that has been accused of

reading little more than the

large type plastered on van-

ity billboards lining Sunset Boulevard,

which lies below us. 

Ms. Min, who took over US Weekly

from Bonnie Fuller in 2003, brought a

strong sense of packaging along with a

deft high-low touch, and she doubled its

circulation by the time she left in 2009.

Then, improbably, she moved to Los An-

geles 10 months ago to remake The Hol-

lywood Reporter, a down-on-its-luck

daily trade magazine that was losing a

horse-and-buggy race with Variety. The

competition seemed a little beside the

point at a time when Web personalities

like Nikki Finke were terrorizing and

fascinating the industry.

“I don’t think one person told me it

was a good idea. Not one,” Ms. Min said

about her decision to become editorial

director of The Hollywood Reporter. 

Except it seems to be working. Ms.

Min, a demure Columbia graduate who

knows her way around a Diane Von

Furstenberg dress, took the also-ran

daily built to break news and turned it

into a large-format glossy weekly. The

breaking news was pushed to a re-

designed Web site. In print, instead of

quick blurbs about comings and goings,

she published 3,000-word profiles of and

about Hollywood, plus plenty of juicy 

MONICA ALMEIDA/THE NEW YORK TIMES

Janice Min at a staff meeting last

week for The Hollywood Reporter. 

An Outsider

Making Waves

In Hollywood

Continued on Page 3
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Technology

Going After a New Market

Nvidia, known for being a maker of graphics

chips, aims to branch out to power smart-

phones and tablets. 

4

Media

Name That Tune

In a throwback, the president of

CBS Radio tells D.J.’s to name

songs by artist and title. 5

Lockheed adds more security

measures after a hacking attack. 3

Florida’s governor vetoes efforts to

provide state money for PBS. 5

In face of competi-

tion, YouTube trains

some contributors to

add polish. 
3

By GRAHAM BOWLEY

At the International Monetary Fund, there is one

set of ethics guidelines for the rank-and-file staff and

another for the 24 elite executive directors who over-

see the powerful organization.

Over the last four years, the fund has tightened in-

ternal systems for catching ethical misconduct

among its 2,400 staff members, establishing a tele-

phone hot line for complaints like harassment; pub-

lishing details of complaints in an annual report; and

empowering an ethics adviser to pursue allegations,

which last year led to at least one dismissal.

But the fund’s board members remain largely

above these controls. The ethics adviser, for example,

is not able to investigate any of them. 

The board is responsible for policing its own di-

rectors as well as the managing director. It has a five-

person ethics committee, whose work is confidential.

And the only way the board can discipline its mem-

bers is to write a warning letter to them or to their

home countries, or the group of countries that ap-

pointed them.

“There are a lot of controls in place when it comes

to the staff, but not for the leadership,” said Katrina

Campbell, a compliance and ethics expert at Global

Compliance.

The I.M.F.’s ethics policy has come under intense

scrutiny in recent weeks since the arrest of its man-

aging director, Dominique Strauss-Kahn, on charges

of sexually assaulting a hotel housekeeper in New

York. Mr. Strauss-Kahn, who denies the charges, has

resigned his position at the fund. 

In 2007, Ms. Campbell carried out a study of the

fund’s ethics policies for the fund’s Independent Eval-

uation Office. It found that the board lacked satisfac-

tory procedures for disciplining its own members or

the managing director for ethical lapses. The report

criticized the board’s code of conduct as vague, say-

ing that it “reads, for the most part, as a set of recom-

mendations, rather than rules” and that the board

lacked effective enforcement procedures.

In contrast, it praised the staff code of conduct as

detailed and offering “a plethora of policies and pro-

cedures.” 

Until several years ago, the managing director’s

position was ambiguous in terms of ethics policy. The

person holding that post is both chairman of the exec-

utive board and head of the staff, and it was not clear

which code of conduct applied, Ms. Campbell said. 

But when Mr. Strauss-Kahn was selected for the

top spot in November of 2007, the staff code of con-

At I.M.F., a Strict Ethics Code Doesn’t Apply to Top Officials

Continued on Page 3

By STEVE LOHR

Maybe Japan is not as crucial to the

global supply chain as those first weeks

after the earthquake made it seem.

Consider the case of STMicroelec-

tronics, Europe’s giant in the semicon-

ductor business, which buys silicon wa-

fers, chemicals and chip-packaging

components from Japan.

STMicroelectronics has more than

$10 billion a year in sales. Its major cus-

tomers span a variety of industries —

consumer electronics, autos, mobile

phones and computers — and include

Apple, Bosch, Hewlett-Packard, Nokia

and Sony Ericsson.

After the earthquake and tsunami

struck Japan in March, STMicroelec-

tronics, like many global companies

that buy parts and materials from Ja-

pan, quickly set up a crisis task force to

assess the health of its supply network

there. But the sense of crisis gradually

passed. When necessary, suppliers out-

side Japan have been lined up, and the

company’s production has not been dis-

rupted. 

And even though STMicroelectronics’

sales to Japan — about 4 percent of total

revenue — will decline this year be-

cause of lower demand, “it is going

smoother on the supply-chain side than

we had thought,” said Carlo Bozotti,

chief executive of STMicroelectronics.

The big European company’s experi-

ence is widely shared. More than two

months after the disaster, any lingering

impact on industries outside Japan from

Japan Appears

Dispensable

As a Supplier

Continued on Page 4

By TANZINA VEGA

The dozen women worked in meditative

silence, gingerly pasting Barbie dolls, large

colorful lollipops and pieces of feather boas on

black poster board panels.

Malinda Sanna, the founder of and stra-

tegic planner for Spark, a market research

company based in New York, guided the wom-

en through the process of creating large col-

lages using materials from tables decorated

with all kinds of materials: a Styrofoam cake

with Barbie dolls perched on each layer, fresh

flowers, coffee beans and scented oils. 

“I want you to get kind of messy,” Ms.

Sanna told the participants. “Pick things up.

Smell things.” 

Welcome to the new focus group. Be it

making collages or using mobile applications

that track participants’ purchases minute by

minute, advertisers are experimenting with

new ways to learn about what consumers

think of their products.

Experts say the traditional focus group, in

which participants are guided through a dis-

cussion about a product or brand while mar-

keters watch from behind a glass window, suf-

fers from a few shortcomings. Responses can

be influenced by a marketer’s presence, and

one person may dominate the whole group.

“We’re savvy, we’re jaded, we’re tired of

advertising,” Ms. Sanna said. All of that media

saturation means consumers are giving mar-

keters similarly jaded answers to their re-

search questions. So Ms. Sanna and her busi-

Focus Groups That Look Like Play Groups

JAMES LEYNSE FOR THE NEW YORK TIMES

Malinda Sanna and Terrie Koles lead Spark, which

takes a new approach to gauging consumer opinions.

Continued on Page 5

By BROOKS BARNES and MICHAEL CIEPLY

LOS ANGELES — Has the 3-D boom already

gone bust? It’s starting to look that way — at least

for American moviegoers — even as Hollywood pre-

pares to release a glut of the gimmicky pictures.

Ripples of fear spread across Hollywood last

week after “Pirates of the Caribbean: On Stranger

Tides,” which cost Walt Disney Studios an estimated

$400 million to make and market, did poor 3-D busi-

ness in North America. While event movies have

typically done 60 percent of their business in 3-D,

“Stranger Tides” sold just 47 percent in 3-D. “The

American consumer is rejecting 3-D,” Richard

Greenfield, an analyst at the financial services com-

pany BTIG, wrote of the “Stranger Tides” results.

One movie does not make a trend, but the Me-

morial Day weekend did not give studio chiefs much

comfort in the 3-D department. “Kung Fu Panda 2,”

a Paramount Pictures release of a DreamWorks

Animation film, sold $53.8 million in tickets from

Thursday to Sunday, a soft total, and 3-D was 45 per-

cent of the business, according to Paramount.

Consumer rebellion over high 3-D ticket prices

plays a role, and the novelty of putting on the funny

glasses is wearing off, analysts say. But there is also

a deeper problem: 3-D has provided an enormous

boost to the strongest films, including “Avatar” and

“Alice in Wonderland,” but has actually undercut

middling movies that are trying to milk the format

for extra dollars.

“Audiences are very smart,” said Greg Foster,

the president of Imax Filmed Entertainment. 

3-D Starts to Fizzle,

And Hollywood Frets

Continued on Page 6

By STEPHANIE CLIFFORD 

and CLAIRE CAIN MILLER

Mia Sara, 43, a Manhattan transplant in

Los Angeles, misses window shopping in

New York, but has found a replacement —

shopping on her iPad. 

“It’s a reasonable facsimile of doing a

little window shopping and maybe you stop

in somewhere and get something that piques your fancy,” she said, like

the blue silk Phillip Lim blouse she recently bought on the Net-a-Porter

.com iPad app. 

Shopping on the iPad is more convenient than using her laptop in

bed, Ms. Sara said, and easier than scrolling through tiny images on her

phone while waiting in the car for her children. 

“It’s greatly enhanced my kind of depressing soccer mom life,” she

said.
Shopping, as old-timers may remem-

ber, was once fun. 

Then Google came along, and after-

noons spent wandering past store windows,

or flipping through catalogs, were often

condensed into two-minute searches for

“jeans 32 waist dark wash -bootcut -stretch

city fit” 
Now, though, retailers like Net-a-Porter think they have found a way

to give online shopping more of the feel of an outing at the mall or an

hour with a catalog — by creating apps that resemble magazines for tab-

let computers. Just as magazine publishers are producing iPad apps that

mimic print in a way they never could on ordinary Web sites, retailers 

JIM WILSON/THE NEW YORK TIMES

TheFind, a shopping search engine, introduced an app that creates interactive catalogs for retailers like Crate & Barrel and Sephora.

Retailers Hope Shoppers

Will Sit Back, Relax

And Click ‘Buy’
Tablet Apps With That Catalog Feel

Continued on Page 6
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profileELLE READER

 J
anice Min is intently examining a wall plastered with mocked-

up pages of the publication she launched last year, the maga-

zine version of the venerable Hollywood Reporter. Splashed 

across the cover is the cast of the buzzy Spielberg-produced 

sci-fi show Terra Nova. Inside, one story dissects the ongoing feud 

between Paramount’s Brad Grey and DreamWorks’ Jeffrey Kat-

zenberg over distribution rights (and much, much more!), while 

another pays tribute to Broadcast News producer and Bogdanov-

ich ex Polly Platt, who died in late July.

Wearing a snug navy blue Phillip Lim dress and black patent 

Louboutin wedges, Min is decisive. Within minutes, she’s decided 

to give more space to the Platt memorial piece (“We’ve got great 

stuff from Cameron [Crowe] and Bogdanovich”), which means 

cramming the “Yes, I Did Say That!” quotes roundup onto a 

business page (a momentary qualm: “Is it slightly barfy to have 

quotes face news?”) and possibly “whacking” down a six-page 

TV-executive roundtable. She also requests a fix for an ambiguous 

cartoon of men in hats illustrating a story about potential investors 

The 
New 
Girl iN 
TowN
At Us Weekly, Janice Min ruled the 

newsstand by gently mocking celebrities 

as she embraced them. Now she’s taken 

her nice-is-the-new-mean ethos to 

Hollywood and finds that even sharks 

need a little love. By Nick Axelrod

292 w w w.e l l e . c o m
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tion, Receives the L.A. Press Club’s Luminary Award

New Golden Age

Circulation and advertising sales boomed during Min’s 
six-year tenure, catapulting Us Weekly to the top of the celeb-
rity weekly heap. When she stepped down from the maga-
zine in 2009, she hadn’t yet lined up her next job. At the time, 
she told the New York Times she was seeking a new challenge, 
saying, “I felt like I’d done every possible thing at Us Weekly 
to make it successful.” 

Go West 
When Min came to Los Angeles and took the top spot at 
the Reporter just over two years ago, the 80-year-old publi-
cation was showing its age. Its contents focused entirely on 
the nitty gritty business doings of film studios and television 
networks. The Reporter had fallen behind up-to-the-minute 
websites like Nikki Finke’s Deadline and The Wrap. 

Min was charged with shaking up and modernizing The 
Hollywood Reporter precisely because of her elevation of Us 
Weekly. When she took over, Richard Beckman, the global 
media chief for The Hollywood Reporter owner E5 Global 
Media, was clear that he wanted a reinvention of the vener-
able publication.

“Janice dramatically transformed the landscape of eter-
tainment journalism,” he said in a statement at the time. 
“She is perfectly suited to lead the The Hollywood Reporter’s 
business-to-influencer coverage of the global entertainment 
industry.” 

Min has certainly lived up to the task.
She’s moved the Reporter’s breaking news coverage to a 

revamped website. Meanwhile, the once daily print publica-
tion now comes out weekly, as its contents have shifted to 
emphasize longer features and lush images. She has also fo-
cused on bringing in fresh talent. Her additions to The Hol-
lywood Reporter include Editor-at-Large Kim Masters, who 
previously produced features for Vanity Fair, The Daily Beast 
and National Public Radio; and former Variety reporter Bill 
Higgins. Circulation and web traffic have surged. 

Min has only been in Hollywood a short time, but it’s not 
surprising she’s already made her mark. The Columbia Uni-
versity School of Journalism graduate got her start straight 
out of college, as a newspaper reporter in Westchester Coun-
ty, New York. Outside of that short stint, she’s spent her en-
tire career in the world of entertainment glossies.

KATHY GRIFFIN
Kathy Griffin, the hilariously foul-mouthed comedian and 
actress, famously claims to be a D-list celebrity, but she’s selling 
herself short. After studying drama at the Lee Strasberg Theatre 
and Film Institute, Griffin cut her teeth with the Groundlings and 
soon found herself on TV shows like “ER” and “Seinfeld.” Those 
appearances led to a pair of HBO specials. In 2004, Griffin began a 
long-running relationship with Bravo starting with a stand-up com-
edy special, “The D-List,” that led to the two-time Emmy-winning 
reality series, “Kathy Griffin: My Life on the D-List.” Griffin has used 
her celebrity to champion LGBT rights, including same-sex mar-
riage; the work earned her the Vanguard award at the 2009 GLAAD 
Media Awards — which she accepted onstage in a string bikini, 
naturally. In 2010, Griffin published a memoir titled Official Book 
Club Selection in which she boldly wrote about her plastic surgery 
mishaps, her drama-filled divorce, and the transition from being 
the youngest of five children living in a Catholic home outside 
of Chicago to breaking into the ruthless world of entertainment 
in Hollywood. Griffin performs to sold-out audiences around the 
country in arenas usually meant for rock bands. She has more than 
a million subscribers on Facebook and regularly tweets to her 1.6 
million Twitter followers.
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2012 luminary  Award

Congratulations 

from your friends at 

Hirsch Wallerstein Hayum  
Matlof + Fishman LLP

r

of accomplishments in part to her hectic home life. 
“I’ve never seen more efficient people at work than working 

mothers,” she told the parenting website sheknows.com earlier 
this month. “We really know how to cram it in.” 

Anna Scott is a producer with the KCRW shows “To the Point” 
and “Which Way, L.A.?”

Min became a staff writer for People at 23, followed by gigs 
at Life and In Style before arriving at US Weekly. Along the way, 
she also found the time to write a book, How to Look Hot in 
a Minivan: A Real Woman’s Guide to Losing Weight, Looking 
Great, and Dressing Chic in the Age of the Celebrity Mom. It 
came out last month.

As Min continues to build her reputation as a Hollywood 
heavyweight, the mother of two credits her ever-growing stack 

Janice Min 
on the Today 
Show with 
Ann Curry 
and Matt 
Lauer.

Photography  for All Occasions

KerstinAlm
P H O T O G R A P H Y
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There are some writers whose 
work, whether in print, on 
stage or on the screen (large 
or small) is instantly recognizable. David Mamet 

comes to mind, as does Elmore Leonard.
Add to that list Aaron Sorkin. Fast-paced dialogue, intel-

ligent characters and a do-the-right-thing protagonist are 
all hallmarks of his creations. 
Over the course of two de-
cades that style has held steady, 
whether his subject is the presi-
dency, baseball, the evolution 
of the Internet or, his current 
focus, journalism.

With this body of work in 
mind, and the HBO series “The 
Newsroom” forcing journalists 
across the nation to reconsider 
how they approach a story, 
the Los Angeles Press Club is 
honoring Sorkin with the 2013 
President’s Award. It will be 
presented at the Southern Cali-
fornia Journalism Awards next 
June at the Millennium Bilt-
more Hotel in Downtown Los 
Angeles.

Since the 1980s, Sorkin has 
kept audiences entertained, ed-
ucated and always on their toes. 
It’s a solid and already note-
worthy career for the Scarsdale, NY, native who initially 
dreamed of being in front of the camera.

Sorkin majored in theater at Syracuse University. Soon, 
however, he realized that his true calling involved the power 
of the pen, and a career behind the camera began to take 
shape.

After a series of well-received plays, he wrote the stage 
version of A Few Good Men. It would become a 1992 film 
starring Jack Nicholson, Tom Cruise and Demi Moore, and 
would produce some lines that are still imprinted on the 
public consciousness (chiefly Col. Jessup’s “You can’t handle 

the truth!”). Sorkin’s work earned him 
a Golden Globe nomination for Best 
Screenplay.

As the years went by, the scripts, screenplays and story 
ideas continued to mount, as did as the accolades. “The 
West Wing,” which ran for seven seasons, changed the 
way Americans considered the presidency, and the show’s 

numerous Emmy victories, 
including four for Outstand-
ing Drama Series, weighted 
down Sorkin’s trophy case. He 
also picked up an Oscar and a 
Golden Globe in 2011 for his 
screenplay of The Social Net-
work, about the rise of Face-
book and Mark Zuckerberg. He 
was nominated for both hon-
ors again for his screenplay for 
Moneyball. 

Recently, Sorkin has stepped 
away from the Oval Office, the 
web and sports, choosing in-
stead to focus his energies on 
“The Newsroom.” The HBO 
drama series revolves around 
the inner workings of a cable 
news network and the ideolo-
gies and struggles of anchor-
man Will McAvoy, played by 
Jeff Daniels. 

Sorkin was well aware of the 
state and perception of journalism when he embarked on 
the project.

“I think that the news is looked at very cynically now, 
and I wanted to write about it idealistically and romanti-
cally,” Sorkin told Stephen Colbert when he appeared on 
“The Colbert Report” earlier this year. “It’s a fantasy set 
against real world events. None of the news is made up. The 
show takes place in the very recent past.” 

“The Newsroom” begins it second season next summer. 
Which means that, when it comes to journalism, Aaron 
Sorkin is only beginning to make his mark.

From the Oval Office to  
The Newsroom

Aaron Sorkin to Receive L.A. Press Club’s  
2013 President’s Award

By Dana robinson
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H2 - FACEBOOK PRESENCE, ORGANIZATION
Todd Gold & Robin Dagostino, Xfinity TV, “Facebook/Xfinity TV”

H1 - TWEET
Dylan Howard, Celebuzz, “Whitney Houston’s Death – Happening 

Right Now”

G6 - ENTERTAINMENT BLOG BY AN INDIVIDUAL,  
ONLINE

Lilledeshan Bose, OC Weekly, “Ryan Adams at the Balboa Theater in 
San Diego Last Night”

Scott Feinberg, The Hollywood Reporter, “The Race”
James Franco, Huffington Post Media Group, “The Blog”
Manny Pacheco, freelance, “Forgotten Hollywood”
Sharon Waxman, The Wrap, “Waxword”

D1 - NEWS, PRINT
Gendy Alimurung, LA Weekly, “The Death of Film”
Danielle Berrin, The Jewish Journal of Greater Los Angeles, “Zionism 

and the Three Picture Deal/Doing (Show) Business in Israel”
Vickie Chang, OC Weekly, “His Goldenvoice”
Dylan Howard, Celebuzz, “Hollywood’s Clandestine & Illegal Poker 

Ring”
Ken Lee, Jessica Herndon, Michele Stueven, Melody Chiu & Oliver 

Jones, People Magazine, “Whitney Houston: A Tragic End”

F1 - NEWS, RADIO 
Larry Mantle & Karen Fritsche, 89.3 KPCC, “The History And Future 

of Hollywood Film Music”
Larry Mantle, Linda Othenin-Girard, Karen Fritsche, Katie Sprenger 

& Jasmin Tuffaha, 89.3 KPCC, “HBO Cancels ‘Luck’ After Third 
Horse Dies”

Sanden Totten, 89.3 KPCC, “Farewell Harry Potter”

G1 - NEWS, ONLINE
Lesley Goldberg, The Hollywood Reporter, “’Glee’: Lea Michele, Chris 

Colfer, Cory Monteith Not Returning for Season 4”
Dylan Howard, Celebuzz, “Caught On Tape: Chevy Chase Rips His 

Own TV Program, Community”
Michael Rothman, Hollywood.com, “Joe Manganiello Hints at a 

‘Magic Mike’ Prequel”
Sharon Waxman, The Wrap, “Mel Gibson Vs. Joe Eszterhas on Mac-

cabee Movie”
Michael White & Ronald Grover, Bloomberg News, “Lions Gate Ac-

quires Summit Entertainment for $412.5 Million”

E1 – NEWS, TV/VIDEO
Cheryl Diano, George Pennacchio & Cari Skillman, KABC-TV, “The 

Sudden Death of Whitney Houston”
David Perel & Radar Online, Radar Online, “J. Lo’s Reality TV Show 

Caught On Video Faking Scenes”

D4 - FEATURE - UNDER 1,000 WORDS – PRINT
Gendy Alimurung, LA Weekly, “Interview With A Corpse”
Gary Baum, The Hollywood Reporter, “The 3,000-Mile-Long Em-

brace”
Matt Belloni, Jay A. Fernandez, Daniel Miller & Lacey Rose, The Hol-

lywood Reporter, “Secrets of Hollywood Agency Mailrooms”
Marisa Laudadio, People Magazine, “Pink Rocks the Cradle”
Elizabeth Leonard, People Magazine, “Kirstie Alley’s 100 lb. Slim-

down!”

F3 – FEATURE, RADIO 
Kevin Ferguson, 89.3 KPCC, “Adult Film Industry Condom Law”
Katie McMurran, Brian Lauritzen & Gail Eichenthal, KUSC Radio, 

“Gay Men’s Chorus of Los Angeles Perform Tolerance”
Katie McMurran, Brian Lauritzen & Gail Eichenthal, KUSC Radio, 

“Victor Hugo Zayas: Mi Obra”
Steve Rowland, Steve Robinson, Tony Macaluso & Jon Tolansky, pub-

lic radio freelancer, “Shakespeare Moments: Globe to Globe”
Sanden Totten, 89.3 KPCC, “The Physics Behind The Hit Game 

Angry Birds”

G3A - FEATURE/SERIES, ONLINE
Mike Fleeman, People.com, “Andy Whitfield”
Christopher Hawthorne & Los Angeles Times Video and Entertain-

ment Online Web Team, Los Angeles Times, “On the Boulevards: 
Atlantic on the Move”

Michael Hogan, Huffington Post Media Group, “Indie Producers 
Wrestle With Big Dreams and Small Budgets”

Mitch Myers, The Hollywood Reporter, “Murdoch Vs. Allen Gins-
berg’s ‘Moloch’: The Mash-Up”

Allegra Tepper, Neon Tommy, “Passion in Poverty: Festival For All 
Skid Row Artists”

E2A – FEATURE, TV
Christine Devine, Burke Ewing, Steve Adams & Dave Bush, KTTV 

Fox 11 News, “Bunk Wurth/Paralyzed Painter”
Cheryl Diano, George Pennacchio & Cari Skillman, KABC-TV, “The 

Style High Club: ‘Pan Am’ Fashions”
Mae Ryan, 89.3 KPCC, “Transactivations”
Grant Slater, 89.3 KPCC, “Rise of the Tubers”
Chris Van Vliet, Ed Louloudis & David Spangler, WOIO-TV, “An 

Iron Will: The Gregory Iron Story”

finalisTS

5th annual
national entertainment journalism Awards
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D3 - FEATURE/SERIES, PRINT OVER 1,000 WORDS
Candice Aman, Neon Tommy, “The Origami Vinyl Effect: How  

Record Stores are Changing the Music Industry”
Jenny Eliscu, The Hollywood Reporter, “The Making of Baby Bieber”
Katya Kazakina, Bloomberg Markets, “Picasso Reconsidered”
Kim Masters & Daniel Miller, The Hollywood Reporter, “The Secret 

World of Hollywood Poker”
Lavender Vroman, Antelope Valley Press, “Acton’s Own ‘War Horse’”
Stacey Wilson, The Hollywood Reporter, “Conan O’Brien: End of the 

Pity Party”

D2 - PERSONALITY PROFILE, PRINT
Gendy Alimurung, LA Weekly, “Never Grow Up”
Greg Braxton, Los Angeles Times, “The Bailiff ”
Daniel Miller & Matthew Belloni, The Hollywood Reporter, “The 

Nerd Who Burned Hollywood”
Dotson Rader & Maggie Murphy, Parade Magazine, “The Fantastic 

Mr. Fox”
Stacey Wilson, The Hollywood Reporter, “Conan O’Brien: End of the 

Pity Party”

F2 - PERSONALITY PROFILE, RADIO 
Ashley Bailey, 89.3 KPCC, “Sumo Champ in Hollywood”
Richard Franzi, OCTalkRadio.Net, “Critical Mass Radio Show”
Katie McMurran, Brian Lauritzen & Gail Eichenthal, KUSC Radio, 

“Gary Oldman with Gail Eichenthal”
Katie McMurran, Brian Lauritzen & Gail Eichenthal, KUSC Radio, 

“Gabriel Kahane: A Brooklyn Composer on Loving L.A.”
Brian Watt, 89.3 KPCC, “Don Cornelius”

G2 - PERSONALITY PROFILE, ONLINE
Deborah Behrens, LA STAGE Times, “Anne Bogart Keeps Walking 

With Trojan Women”
Vickie Chang, TheAtlantic.com, “The Punk Rocker Who Would Be 

Judge”
Andy Fixmer, Bloomberg News, “Mophonics Turns Jingles Into 

Singles With Mark Foster Grammy Nod”
Matt Patches, Hollywood.com, “The Hulk Problem: Lou Ferrigno on 

Marvel’s Struggles to Bring the Hero to Screen”
Allegra Tepper, Neon Tommy, “Shepard Fairey: Rebel With A Cause”

E2B - FEATURE, CELEBRITY ORIENTED 
Jake Hamilton, Fox Houston, KRIV-TV, “Jake’s Takes”
Jennifer Laski, Raphael Laski, Fabien Constant & Pablo Teyssier-

Verger, The Hollywood Reporter, “Cannes Video Diaries”
Kevin McCarthy, WTTG-TV, “Interview with Steven Spielberg for 

The Adventures of TinTin”
Jennifer Laski, Jennifer Sargent, Raphael Laski & Paolo Cascardo, The 

Hollywood Reporter, “Conan O’Brien: Behind the Scenes at the 
Cover Shoot May 2012”

Radar Online Team, Radar Online, “Kelly Osbourne Video Interview: 
‘I Am A Hypocrite For Drinking’”

D6 - COLUMNIST, PRINT
Gendy Alimurung, LA Weekly, “Candyland”
Kathy Griffin, The Hollywood Reporter, “Why You Should Stop Hid-

ing Your Age”
Gary Lycan, Orange County Register, “’Sweet Dick’ Whittington: An 

Unpredictable Talent”
Janet R. Nepales, Manila Bulletin, “Madonna Soaks Up With Writing 

- Directing Energy Captures ‘W.E.’ Drama”
Ruben V. Nepales, Philippine Daily Inquirer, “Childhood ‘Isolation’ 

Inspired His Passion”

G3B - COMMENTARY ANALYSIS/TREND, ONLINE
Eriq Gardner, The Hollywood Reporter, “Hollywood Confronts SOPA 

Uprising”
Taylor Hamby, OC Weekly, “Top Protest Songs Hijacked by Patriots”
Brent Lang, The Wrap, “Why Television, Not Film, Is Driving Profits 

at Major Media Companies”
Lucas Shaw, The Wrap, “How the Second Screen is Revolutionizing 

Television”
Don Shirley, LA STAGE Times, “LA STAGE Watch”
Allegra Tepper, USATODAY College, “The Search for Authenticity 

and Entertainment in ‘Girls’”

B1 – BUSINESS, ALL MEDIA PLATFORMS
Gendy Alimurung, LA Weekly, “The Death of Film”
Leslie Bruce, The Hollywood Reporter, “The Guilt and Glory of 

Housewives”
Michael Calderone, Huffington Post Media Group, “NBC’s Olympic 

Trials: In Quest For Ratings Gold, It Can’t Stumble”
Kevin Ferguson, 89.3 KPCC, “Adult Film Industry Condom Law”
Andy Fixmer & Edmund Lee, Bloomberg Businessweek, “Oprah’s 

OWN Loses Up to $330 Million Saddle Partner Discovery” 
Daniel Miller, The Hollywood Reporter, “Down the Rabbit Hole With 

Ron Tutor”

B2 - INVESTIGATIVE, ALL MEDIA PLATFORMS
Jen Heger, RadarOnline, “Michael Jackson’s Fingerprints Not On 

Bottles of Drug That Killed Him”
John Horn, Nicole Sperling & Doug Smith, Los Angeles Times, “Un-

masking the Academy”
Dylan Howard, Celebuzz, “Exposed: Hollywood’s Clandestine & Il-

legal Poker Ring”
Dylan Howard, Celebuzz, “Natalie Wood Drowning Probe Uncovers 

New Evidence”
Daniel Miller, The Hollywood Reporter, “Scientology’s Hollywood 

Real Estate Empire”
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B3 - MULTIMEDIA PACKAGE, ALL MEDIA PLATFORMS
Juan Devis, Drew Tewksbury, Bruce Dickson & Justin Cram, KCET, 

“Artbound”
Los Angeles Times Calendar, Film Data and Entertainment Online 

Web Team, Los Angeles Times, “Inside the Academy”
Steve Rowland, Steve Robinson, Tony Macaluso & Jon Tolansky, 

public radio freelancer, “Shakespeare Moments: Globe to Globe”
Michele Stueven, Dahvi Shira & Kris Widger, People.com, “Dancing 

With Stars Finale”
Staff of The Hollywood Reporter, “Rule Breakers 2011”

I1 – PORTRAIT, PHOTOGRAPHY
Jay L Clendenin, Los Angeles Times, “JJ Abrams”
Jennifer Laski, Shanti Marlar, Jenny Sargent, Carrie Smith & Wesley 

Mann, The Hollywood Reporter, “Michael J. Fox”
Shanti Marlar, Jennifer Laski, Jenny Sargent, Carrie Smith & Wesley 

Mann, The Hollywood Reporter, “Spike Lee”
Kirk McKoy, Los Angeles Times, “Nicki Minaj”
Genaro Molina, Los Angeles Times, “Fiona Apple”

I2 - NON PORTRAIT, PHOTOGRAPHY
Robert Gauthier, Los Angeles Times, “Jean and Uggie”
Robert Gauthier, Los Angeles Times, “Adel Wins”
Jennifer Laski, Shanti Marlar, Jenny Sargent, Carrie Smith & Joe 

Pugliese, The Hollywood Reporter, “Conan O’Brien”
Jennifer Laski, Shanti Marlar, Jenny Sargent, Carrie Smith & Ruven 

Afanador, The Hollywood Reporter, “Matt Lauer”
Genaro Molina, Los Angeles Times, “Skrillex in Action”

C - BOOK
Francine Brokaw, Sourced Media Books, Beyond the Red Carpet: The 

World of Entertainment Journalists
M.G. Lord, Walker/Bloomsbury, The Accidental Feminist: How 

Elizabeth Taylor Raised Our Consciousness And We Were Too 
Distracted By Her Beauty To Notice

Ruben V. Nepales, Anvil Publishing, Inc., My Filipino Connection: The 
Philippines in Hollywood

Manny Pacheco (Introduction by Gary Lycan), Financial News and 
Talk AM 1510/AM 1450, Son of Forgotten Hollywood Forgotten 
History

E4 - DOCUMENTARY OR SPECIAL PROGRAM, SHORT
Christine Devine, Darnell Cates, Shelly Insheiwat, Debbie Kim & 

Dave Holloway, KTTV/Fox 11 News, “Wednesday’s Child: Rising 
Stars” 

Juan Devis, Drew Tewksbury, Bruce Dickson & Justin Cram, KCET, 
“Artbound, Date Farmers: Desert Detritus Becomes Chicano Pop 
Art”

Rick Reiff, PBS, “PBS SoCal: Placido Domingo”

E5 - DOCUMENTARY OR SPECIAL PROGRAM, FEATURE
Juan Devis, Drew Tewksbury, Bruce Dickson & Justin Cram, KCET, 

“Artbound: Episode 1”

Donna Kanter, Nausheen Dadabhoy, Kanter Company, “Lunch”
Jennifer Laski, Jennifer Sargent, Stacey Wilson, Matthew Belloni & 

Victor Klaus, The Hollywood Reporter, “Emmy Drama Actors 
Roundtable June 2012”

G4 – CRITIC, ONLINE
Mark Dujsik, Mark Reviews Movies, “Mark Reviews Movies”
Tim Goodman, The Hollywood Reporter, “Tim Goodman TV Criti-

cism”
Maureen Ryan, Huffington Post Media Group, “Online Critic”
Allegra Tepper, Neon Tommy, “Assorted Reviews”
Mel White, Truthdig, “Jesus Was Lynched”

D5 - CRITIC, PRINT
Tim Goodman, The Hollywood Reporter, “Assorted Reviews”
Todd McCarthy, The Hollywood Reporter, “Assorted Reviews”
Mary McNamara, Los Angeles Times, “TV Columns”
Randall Roberts, Los Angeles Times, “Music Reviews”
Lavender Vroman, Antelope Valley Press, “Assorted Reviews”

B4 - BROADCAST CRITIC, ALL MEDIA PLATFORMS
John DeSando & Johnny DiLoretto, WCBE 90.5 FM, “Cinema 

Classics Co-Hosts”
Joe Morgenstern, KCRW, “Film Reviews”
Jackson Murphy, YNN-TV, “Lights-Camera-Jackson – Film Critic”
Kenneth Turan, Katie McMurran, Brian Lauritzen & Gail Eichenthal, 

KUSC Radio, “Kenneth Turan Film Critic, in Conversation”

G5 - ENTERTAINMENT WEBSITE, ONLINE
Michael Hogan, Kia Makarechi, Christopher Rosen & Mike Ryan, 

Huffington Post Media Group, “Huffington Post Entertainment”
Staff of People.com, “People.com”
Juan Devis, Drew Tewksbury, Bruce Dickson & Justin Cram, KCET, 

“Artbound”
RadarOnline, “RadarOnline.com”
Sharon Waxman, Lisa Fung & Lew Harris, The Wrap, “The Wrap 

News”
Staff of The Hollywood Reporter, “HollywoodReporter.com”

D7 - ENTERTAINMENT PUBLICATION
Janice Min, Owen Phillips, Shanti Marlar, Jennifer Laski & Matthew 

Belloni, The Hollywood Reporter
Lavender Vroman, Daniel Williams, Lisa Wolf & Steve Calderon, 

Antelope Valley Press 

A - ENTERTAINMENT JOURNALIST OF THE YEAR, ALL 
MEDIA PLATFORMS

Gendy Alimurung, LA Weekly
Jen Heger, RadarOnline
Dylan Howard, Celebuzz
Gary Lycan, Orange County Register
Kim Masters, The Hollywood Reporter & KCRW

5th annual
national entertainment journalism Awards
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Business ManageMent ♦ tax ♦  Financial consulting

Woodland Hills ♦ caliFornia 

Congratulations Jane,
we are honored to represent you.

Lester Knispel & Todd Bozick
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JACK MAXWELL has acted 
on stage with the likes of 
Al Pacino, Ed Asner, Joe 
Mantegna, Robert Forster, 
Dan Lauria and others. He’s 
currently touring the United 
States with Joe Bologna and 
Renee Taylor in Lovers and 
Other Strangers and has played 
Steve Allen in Steve Allen’s 
Meeting of Minds, directed by 
Frank Megna. He’s also shared 
the screen with Al Pacino in 
the upcomiong Wilde Salome, 
co-starring Jessica Chastain. 

Jack has a role in Raging Bull 2 with Natasha Hentsridge, Alicia 
Witt, William Forsythe, Paul Sorvino and Joe Mantegna. House, 
Lost, 24, Without A Trace and Ugly Betty are a few of his TV credits. 
He recently received the Best Actor Award at the Pan Pacific Film 
Festival for the lead role in the feature film Reconciliation. As a host, 
Maxwell did 200 episodes of the nationally syndicated Uncovered 
for MGM, Movie Showcase for DirecTV, and is coming back 
tonight for the third straight year as our Master of Ceremonies. He 
is a lifetime member of the Actors Studio. www.jackmaxwell.com

Patt Morrison is renowned in print, radio and TV. In addi-
tion to a share of two Pulitzer Prizes as a Los Angeles Times colum-
nist and six Emmys for her work on KCET, Patt’s recent talk show 
work ranked her number 47 on talk show industry publication 
Talkers’ list of the nation’s top 100 radio talk show hosts (25 spots 
ahead of Terry Gross, the only other public radio host on the list). 
Her popular “Patt Morrison” daily program on KPCC has won the 
Golden Mike prize for best public affairs radio talk show three out 
of the last five years. The Press Club has honored Morrison with 
the Joseph M. Quinn Award for Lifetime Achievement. Her debut 
nonfiction book, Rio LA, was a best-seller. Pink’s, the famous Hol-
lywood hot dog stand, has named its vegetarian dog after Mor-
rison. She is also a member of the Press Club’s Advisory Board.

Patt Morrison

Robert Kovacik is co-
anchor of NBC4’s weekend 
newscasts at 6 p.m. and 11 
p.m. and a general assignment 
reporter. Kovacik joined the 
station in July 2004.

Born and raised in the 
suburbs of Cleveland, he is 
an honors graduate of Brown 
University and Columbia 
University’s Graduate School 
of Journalism. Early in his ca-
reer, he became the youngest 
anchor in the nation’s largest 
television market, New York 

City, when he was named anchor of KCET’s overnight venture, 
“Nightworld.” Kovacik was the lead morning reporter on “Today 
in LA” for over six years. One of his memorable live shots oc-
curred when he was covering an extensive manhunt for an al-
leged murderer. The suspect suddenly appeared and surrendered 
to Kovacik while live on the air. The coverage earned Kovacik a 
regional Edward R. Murrow Award, a Golden Mike and a Los 
Angeles Press Club award. Recently, he worked as NBC4’s corre-
spondent in London for the 2012 Olympics, for which he received 
widespread praise. In addition to his career, Kovacik is passionate 
about causes that support animal rights, especially “No Kill LA,” 
which is dedicated to ending the killing of healthy and treatable 
pets in Los Angeles shelters. He also serves as a board member of 
the Los Angeles Press Club.

Robert Kovacik

5th annual
national entertainment journalism Awards

Jack Maxwell
EMCEE
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Thank You for 
Your Generosity

Maria Armoudian

Brent’s Delicatessen 

Catalina Film Festival

C. Crane

Christie Communications, www.christiecomm.com

Cirque du Soleil, “Iris”

An Marie Ekfeldt, LPGA

Fair Spirit

Halper Fine Art

Dr. Jamielynn Hanam-Jahr, dentist, Beverly Hills

HBO

Stanley Kramer Library

The Kube 2

LA Opera

LA Phil

Tish Lampert, photographer

Dan Lauria and Warner Bros.

Marissa Malmsten

Napa Valley Wine Train

Navitat Adventures

Pera Palace Hotel, Jumeirah, Istanbul

PMK.BNC

Rosarito Beach Hotel

Samsung Galaxy S III

Santa Catalina Island Company

Lori Shepler, photographer

Sockwa

Swissôtel The Bosphorus, Istanbul

Turkish Airlines

WANNAWEAR  by Tina O

Xante and Linnea Johansson
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	 Emcee	 Jack Maxwell

	 Stage Manager	 Mira Green
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		  Volunteers	 Beth Barrett, Jon Beaupre, Inae Bloom,  
		  Anna Connell, Rosa Cruiz, An Marie Ekfeldt, 
	  	 Lena Engström, Elias Jabbe, Bob Ladendorf,  
		  Louise Monaco, Pernilla Nylander,    
		  Dana Robinson, Olga Tatarenkova,   
		  Jazmynn Vazquez

GALA PRODUCER

Diana Ljungaeus
Diana Ljungaeus is Executive 
Director of The Los Angeles 
Press Club. She began her 
career as a cub reporter in 
Sweden at the age of fifteen. 
She has lived and worked 
in the U.S. since 1996. Her 
background has run the gamut 
from researcher to reporter, 

to story/script writer for Walt Disney and finally 
to theater, film and multimedia producer. She 
co-wrote the independent feature, The Seekers. 
She produces the live stage version of Steve 
Allen’s award-winning PBS show Meeting of Minds, 
having worked with such acting luminaries as Ed 
Asner, Robert Forster, Wendie Malick, Jean Smart, 
Dan Lauria, Stana Katic, Joe Mantegna and Ernie 
Hudson. This is the fifth consecutive year she has 
produced the National Entertainment Journalism 
Awards.

Special thanks to: 
Pearl Servat and PMK-BNC, Orlando Wong and 
Able Freight Services, Inc., Kerstin Alm, Andrew 
Weiss Gallery, Bas von Goch and KLM Cargo, Bob 
Ladendorf, Louise Monaco, NBC-LA, Jon Regardie, 
Linnea Johansson, The Hollywood Reporter, Pat 
Gorman at Turkish Airlines Inc., Karen Kramer and 
Katharine Kramer 

Credits

5th annual
national entertainment journalism Awards
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